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Use this guidance to help you 
understand the purpose and etiquette 
of Twitter. You’ll quickly find the 
professional service you provide on 
a daily basis reaches more people, 
is faster and more effective. So now 
you’re going to share your local 
knowledge and contacts to assist more 
visitors, residents and businesses. 

Introduction
Social networking is not new. We’ve 
always used conversation to share 
ideas, ask questions, find information 
and make comments (both good and 
bad). Nowadays the conversations 
take place online and quickly reach 
many more people. Done well, it is a 
powerful and effective way to provide 
real time information to a large 
number of people. 

Evolving the Visitor Information service 
to incorporate online conversations 
is a natural step for England’s Tourist 
Information Centres. Keeping up 
with consumers on the move and in 
real time is an exciting challenge. If 
you’re new to social media in general, 
and Twitter in particular, it can seem 
daunting but it needn’t be. 
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 Listen first before wading 
in – imagine passing a group of 
strangers talking in the street. Can 
you add anything of value to their 
conversation? 

 Learn the etiquette – you’re joining 
an established club and ought to 
know the rules

 It’s about being social – Twitter is 
best handled by someone who enjoys 
being social 

 Focus on quality not quantity – 
do your contributions add real local 
insight or value? 

 Keep it fun – use light humour and 
encourage people to connect with you 
as a human being, just as you would 
if they were in front of you

 Forget the numbers – it’s better 
to have a small number of active 
followers than a large number of 
disinterested ones.

 Trust is vital – gain trust by posting 
Tweets that are interesting, useful and 
worthy of discussion 

 People want opinion – provide 
advice tailored to their needs because 
too much information is never helpful 
(see rules 1, 4, 7)  

 There will be negative comment – 
accept it and learn how to manage it 

 Social media spreads messages fast 
– be careful, be honest, be quick to 
respond

10 Basic Rules of Engagement

Top Tips

   Twitter is just a shared, 
short form conversation, 
held online

   Listen first and join in 
when you have something 
of value to add

   Be a trusted source 
of information that your 
followers want to share
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Every new Twitter account starts with 
0 followers. But the objective is not 
to get from 0 – 1,000 in the shortest 
possible time. A successful Twitter 
account builds an engaged audience 
steadily over time, with the emphasis 
on “engaged”. In the early days the 
rule of thumb was if someone follows 
you, you follow them back. However 
for accounts with large numbers  
of followers this is impractical.  
You want many Followers but should 
be selective about who you choose  
to Follow.

When your numbers of followers’ starts 
to grow you want to encourage regular 
interaction with them, otherwise it’s 
the equivalent of talking to yourself. 
On Twitter this interaction takes the 
form of comments, retweets (RT) and 
direct messages (DM) and it’s a two-
way process.  

Visitor Information sits at the heart of 
every destination. Followers – whether 
local people or visitors – want the 
benefit of your detailed knowledge. 
Destination businesses (attractions, 
accommodation, retail and hospitality) 
want to share their information with 
your followers. Start by monitoring 
search terms that people are using 
and listen to the questions they ask 
before responding with suggestions 
where you can.  

Getting Started
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Your 
Twitter 
Account

Accounts you Follow = e.g. local 
Businesses, top contributors 
where you have regular 
interaction.

Your Followers = people 
receiving your Tweets.  
Some visitors may only 
sign up for a few days 
while in the destination, 
then unfollow you when 
they  leave.

Top Tips

   Use Twitter search to 
find out who is already 
active and talking about 
your destination

   Follow these  
accounts and join in  
when you have useful 
advice or suggestions

   Always reply to  
@mentions 

   Don’t overuse Retweets 
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 Carry out searches for your 
destination 

i) Log into your Twitter account 
and in the top search box (showing 
the magnifying glass) type in your 
town name e.g. Hastings. 

ii) On the left hand side of the 
Twitter console you will see headings 
for: “results”, “people” and “photos”. 

iii) Under “results” Twitter firstly 
suggests to you people or @users that 
contain the search words (in this case 
Hastings), followed by word-search 
results. This will identify relevant 
people to follow, and the subjects 
being discussed relating to Hastings. 

iv) Follow up with other 
surrounding important local words. 
e.g.: 1066, Hastings, St Leonards, 
Sussex, visithastings, visiting Hastings.

v) If you want to follow them and 
see their tweets click the “follow” 
button. They’ll get a message saying 
you are now following them and 
hopefully they will choose to follow 
you back. 

 Search for relevant hashtags 
Hashtags are a way of flagging a word. 
It will join a “stream” of mentions 
which allow you and others to trace 
and group instances of this subject 
or word - as a feed of its own. Search 
for e.g. #hastings or #thingstodo or 
#visithastings or #famouslyhastings

 Look for active 
followers in your area 
Over the first few days and weeks 
keep an eye out for the most active 
local Twitterers and organisations. 
They will help re-tweet your tweets 
and can help you to build an audience 
more quickly. These are destination 
ambassadors and regular 
communication with them creates a 
“community” on Twitter.

 Reply to @mentions 
Businesses of all sizes are guilty  
of bad customer service on Twitter.  
It’s not uncommon to see Followers’  
@mentions ignored in favour 
of a stream of marketing messages.
Monitoring and responding to  
@mentions is your opportunity  
for creating destination loyalty 
and advocacy.

Checklist: 10 steps to kick 
start your Twitter account
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 Don’t overdo the re-tweet.
To be a trusted source of reliable, 
good quality information your 
Followers need to believe you select 
the best/most relevant information to 
share. As such there is a responsibility 
to be choosy about what you re-tweet. 
If you start re-tweeting anything and 
everything your followers will quickly 
find their “feed” too full of information 
from you and they will almost always 
end up unfollowing. 

 Locate local Twitter accounts. 
Find as many as you can (from 
websites, from adverts, from talking 
to high street businesses and 
organisations), follow them, ask them 
to follow you, add them to lists or 
mention them in tweets. 

 Follow your partner 
organisations and businesses. 
Assist each other by retweeting tweets 
to increase the reach. Follow early 
adopters from your area or within your 
industry as they will usually teach you 
very quickly how best to use Twitter 
and any good strategies. Reach out 
and engage; have a conversation, 
discuss a subject and hashtag it so 
others can join in. 

 Reply to tweets.
When you reply to a tweet, that reply 
is for everyone to see. Therefore this 
also gets you seen. Reply to questions 
on where to go or what to see and 
you will get more followers as they 
see value in your tweets.

 Ask for what you want.
In marketing speak this is adding a 
‘Call to Action.’ Asking people to RT 
is up to 12 times more effective than 
saying nothing and hoping they will 
retweet. 

 Daytime is best for Twitter.
Use 7am-8pm as a good guide 
for reaching Consumers as well as 
Businesses. Start tweeting early in  
the day to give your tweets much 
more chance to be retweeted during 
the day.

Regular Twitter users with more 
confidence will be ready for more 
advanced suggestions. As your 
numbers of followers’ grows so too 
will the number of Tweets on your 
timeline. There are ways to separate 
relevant Tweets from the constant 
stream that can save you time.
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Checklist: 7 Next 
Steps suggestions 

 Create an official Twitter  
community by saving a list.
Lists can be accessed under the 
Settings Cog at the top right of your 
home page. Click “create a list” and 
give it a name and a description e.g.: 
“Press Sussex” - “Members of the 
Sussex Press, UK” or “Attractions” - 
“Attractions in Hastings”. Now when 
you go to a user profile, you can click 
the dropdown and “add or remove 
from lists”. After you have added 
users to different lists and created a 
good list, other people will subscribe 
to your list. A list is a curated group of 
Twitter users. You can create your own 
lists or subscribe to lists created by 
others. Viewing a list timeline 
will show you a stream of Tweets from 
only the users on that list.

 Look for other local lists. 
Search for already established lists of 
everything from press, to attractions, 
events, festivals etc and subscribe to 
them. This will allow you to log into 
Twitter and very quickly access the 
information from the various lists 
and retweet accordingly.

 Follow your own and other local 
destination marketing organisations.
Don’t be afraid of some back and forth 
conversation as this could spark 
something interesting for your 
followers. 

 Ensure you follow all the local 
destination press, radio and reporters. 
If you have a good story or news 
piece or even something relevant  
or fun happening - you should  
@username them. This will alert  
them to your tweet.

 Use engaging content.
Remember that a tweet with an image, 
video or link is more likely to be 
retweeted than a tweet which is just 
pure text. Your analytics will show you 
what works best for your followers.
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 Paper.li  
This free tool allows you to collect 
tweets and curate them in a 
newspaper-style format for automatic 
sharing on your Twitter account. Each 
TIC should set one up then choose 
tweets from the local area for that day 
- from events to offers and add them 
to a daily or weekly paper. 

7.  Promoted Tweets. 
A promoted tweet is a new feature 
of Twitter that allows advertisers to 
purchase an extra push for their tweet 
to get it in front of the right audience 
and reach more people. Twitter will 
then take this tweet and put it at 

the top of relevant Search Results or 
SERPS (people searching on Twitter 
for something related), in the search 
results for a Promoted Trend, or even 
on the dashboard timelines of users 
if it seems relevant. Whenever there 
is a promoted tweet, there is a yellow 
arrow you can see on the tweet that 
signifies the “paid for” status. 
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Engaging your 
audience 

Now your account is up and running 
you should be “Following” accounts 
and have some “Followers”. You 
need to gain increase your Followers 
gradually over time by showing you 
are a valuable source of information 
that they will want to follow on a  
daily basis.

Even large companies with a team of 
dedicated staff can get this wrong and 
alienate their “Followers”. At best this 
means people will “Unfollow” you; at 
worst you end up with an online spat 
for all to see. Imagine a conversation 
where one side is broadcasting a 
steady stream of messages without 
listening to what the other side wants. 
Twitter doesn’t work like that. 

The more you use Twitter the more 
comfortable you’ll be. Look at Tweets 
appearing on your timeline, identify 
those that interest you and analyse 
what makes them appealing.  

Top Tips

   Create lists to 
identify and recognise 
important contributors

   Use @username to 
alert specific people 
like media contacts to 
your Tweets

   Mix up your 
content with images, 
links and video as well 
as plain text

   Try out paper.li 
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 Be relevant
If your Tweet isn’t informative, fun, 
passionate or interesting don’t post it. 
Use as many adjectives as necessary 
to make things exciting. Don’t create 
a tweet for the sake of it or your 
followers will start to get bored  
or unfollow.

 Keep the Tweet short
To fit maximum information into 
minimal characters it’s acceptable to 
use Ampersands “&” instead of “and”, 
to shorten months to Jan, Feb, and 
days to Tue, Wed. The more you use 
Twitter the more you’ll learn to adopt 
tweet-speak.  

 Craft your Tweet
Twitter allows only 140 characters so 
think strategically about crafting an 
interesting and engaging Tweet. If 
you follow, Message/Adjectives/Call to 
Action/Link or Picture then you should 
craft a good tweet.

 Make your profile attractive 
Use correctly sized backgrounds to 
represent your destination and/or 
branding. Use a clear description of 
who you are and what your Tweets will 
contain so your followers know 
what to expect.

 Agree a “tone of voice”. 
Twitter is an online conversation so 
being stiff and formal doesn’t work. 
Your “tone of voice” should be the 
same informal and friendly voice you 
would use face to face. Agreeing this 
is especially important if a number of 
people are sharing Twitter duties. 
The benefit of multiple account users 
is there is always someone “live” 
replying to Tweets or covering e.g. 
days off and holiday periods. 

 Create as well as Share
It is important to create as much 
content as possible and not rely 
on retweet. Finding new interesting 
information sets you apart from 
other discussions. You want to create 
new, informative tweets that others 
will pick up, reply to and add to other 
social media related content.

 Jump in on other people’s 
conversations. 
If you can give advice, recommend a 
restaurant or promote an activity,  
don’t be shy to reply to any  
other conversations and get  
yourself known as a great local 
information source. 

 Be timely.
Don’t reply to old conversations unless 
it is somehow still relevant. Be mindful 
that the live nature of Twitter means 
timing is everything. If you have a 
Smart Phone install a Twitter app 
to receive live notifications and enable 
instant responses. 

Checklist: 10 steps 
to engaging your 
audience
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 Seek audience interaction.
Host competitions, quizzes, ask 
questions or create ways of asking for 
interaction from others. You have to 
put in effort to prompt people and get 
them interacting with your content.

 Keep a watchful eye on everything. 
Set up reporting tools as they can 
help you monitor what is working 
and what isn’t. Check your hashtags 
regularly to see which hashtags 
are performing well and capitalise on 
this. Websites such as Twitonomy2, 
Twittercounter3  or Tweetstats4 are just 
some of the free tools out there.  

2 www.twitonomy.com  
3 www.twittercounter.com 
4 www.tweetstats.com

Top Tips

   Craft each Tweet to 
make best use of the 
140 characters

   Mix up content 
with images, links and 
video, quiz questions 
and competitions  

   Use free tools 
to help you plan, 
schedule, respond to 
and monitor Tweets in 
a timely fashion
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You don’t have time to spend all day 
crafting imaginative new Tweets. But 
trying spontaneously to come up with 
new ideas every morning is laborious 
and time intensive. To ensure that 
your Twitter feed remains interesting 
and active throughout the day you 
need to think in advance and plan  
a schedule.

Known as a content calendar, a good 
one can include e.g. major milestones, 
local events, fact of the week, picture 
of the day etc. to help you to identify 
appropriate content ideas in advance. 
You can also include fun or quirky 
ideas linked to national events,  
such as Christmas, New Year,  
sporting events, public holidays  
and historic anniversaries.

Long term success comes with 
establishing your Twitter account as 
one that is informative, interactive and 
responsive. This is how you build trust 
with your community of followers. 
Latest research shows 60% of social 
media users posting questions or 
complaints expect a response within 
one hour – and some expect 30 
minutes. The days of email auto-
replies promising to respond within 
48 hours are simply not good enough. 
With today’s mobile consumers, if you 
can’t provide the service they expect, 
they’ll go elsewhere. 

Building your presence
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Checklist: 10 steps 
to help build your 
presence
 Create a hashtag specific  
to you/your TIC.

Use something simple that others 
will remember e.g.  #hastingstic or 
#eventshastings or #funinhastings etc. 
(you can search whether this already 
exists). Remember your destination 
may have namesakes in different 
countries. In the above example there 
is a Hastings in the USA and if just 
using #hastings, then the stream of 
everything tagged #hastings will also 
include Hastings USA related Tweets. 
It is fine to use existing hashtags, 
but something not already in use 
keeps the stream filtered to your 
destination’s comments. 

 Create a set of strategic  
tweets per week. 
This might include e.g. “tip of the 
day” or “pick of the day” or “idea 
of the day”. This ensures you have 
at least one tweet a day going out 
consistently. It will also develop an 
audience of locals who look out  
for your regular information based/
advice tweet.

 Use a free scheduling tool 
Set up and schedule your Tweets for 
specific days and times during the 
week. Free tools such as Tweetdeck 
, Hootsuite  or Buffer  allow you to 
create content, help/tips in advance 
and in one go. Once scheduled, you 
can get on with serving customers 
while Twitter works hard building an 
audience for you.

 Hashtags are your friend. 
Use them so that your Tweet appears 
in a specific stream relating to that 
hashtag, or use a unique tag to 
create owned specific content. One 
invaluable trick to create “reach” is to 
incorporate 2 hashtags in each Tweet.

 Get to know the special  
Twitter hashtags
These can be helpful especially when 
starting out. On a Friday you’ll see #ff 
which means “Follow Friday”. So on a 
Friday you can post a list of @users 
and start the tweet with #ff. This 
shows who you would recommend 
to your followers to start following. 
Others may #ff you. If they 
do, it is important to thank them.

 Be gracious. 
Please remember there’s a human 
behind each @user in your network. If 
someone has made the effort to RT or 
#ff you, thank them by replying and 
simply saying thanks for the RT. Or 
you could retweet the #ff - thereby  
re-mentioning these @users again  
to your lists. If you have time why  
not do both? 
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 Reply in a timely courteous manner 
This applies to all Direct Messages 
(DMs), which the public can’t see,  
and to any specific mentions or 
received replies.

 Spot Trends. 
Anything that has a high number of 
mentions across the twittersphere will 
be called a Trend. These change from 
minute to minute and from day to day 
due to the live nature of twitter. You 
can see a snapshot of what is trending 
on the left hand column in Twitter. If 
you can get your area/event trending 
this is the ultimate accolade. A well-
crafted campaign with newsworthiness 
can create a trend and in no time it 
can go viral. You can see the general 
trends or you can modify the trends 
section to show more of what is 
relevant to you.

 Tweet consistently. 
There is no golden rule on how 
many and when just try to maintain 
consistency. Aim for 6 Tweets a day, 
possibly broken down as: 
•  1 x Tweet of the day
•  1 x Event of the day
•  2 x Business/Attraction News
•  1 x fun promotional fact about  
the area
•  1 x @mention of a Follower worthy 
of mention

 Automate responsibly.
Too much automation and scheduling 
tools can hurt your image so use 
wisely. These tools are invaluable to 
help you manage your updates, Tweet 
at certain times and at a certain pace 
or welcome new followers with a nice 
DM. But always remember that Twitter 
thrives on conversation and takes 
personal effort to be successful.

Top Tips

   Be useful: make 
friends and influence 
people, don’t just 
broadcast

   Be consistent: set 
a daily number and try 
to stick to it using a 
scheduler 

   Twitter is not email: 
your followers expect 
prompt responses
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Twitter doesn’t create complaints but it 
does put a magnifying glass on them. 
The first thing to say is that there will 
be complaints. They may not be about 
you or your TIC service. It’s more likely 
to be about poor service from one of 
the town businesses, an event that 
didn’t live up to expectations or lack 
of public toilets. These are all areas 
where you already have first-hand 
experience.   
 
When someone voices their critical 
opinion on Twitter they want it heard 
and dealt with – quickly. What matters 
most is how you react. Your role is to 
show you have listened, evaluated the 
situation and respond accordingly, just 
like you would if they stood in front of 
you in the TIC. 

•   Is it valid? 

•   Acknowledge the person and their 
complaint immediately – so other 
Followers see you respond

•   Keep your response positive

•   If you don’t have an answer let 
them know you’ll follow up as soon  
as possible.

•   Offer to take it offline with a DM or 
email if the conversation needs more 
than 140 characters or it  
getting heated

•   If this happens always go back 
to the Twitter stream afterwards to 
let others know you dealt with the 
complaint and didn’t just ignore it 
when offline

 

Complaint Handling
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On one level social media doesn’t 
work without recommendations. 
Remember that the purpose of Twitter 
is to be helpful. If asked a direct 
question: e.g. Where’s the best place 
to …………. It’s no good saying you 
don’t give recommendations – that will 
backfire. Instead do what you would 
do face to face. 

TICs have perfected the art of reading 
customers, asking the right questions 
to identify the needs of this particular 
customer and make appropriate 
suggestions. Social media is exactly 
the same. Opinions are a big part of 
what people are seeking.

One way is to put the question back 
to your local Followers and ask for 
their suggestions but there’s a risk the 
answers won’t come fast enough. 

Alternatively ask the person to Direct 
Message (DM) you with more detail 
about what they are looking for e.g. 
family friendly, dogs allowed, speak 
Italian, and using your knowledge you 
narrow the answers down to one or 
two and give details. There are two 
main benefits to the DM approach:

•   neither party is limited to  
140 characters 

•   Direct Messages are private 
between you two (though as before, 
make sure your Followers know you 
dealt with the original message and 
didn’t ignore it).  

Making Recommendations 
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Measuring Success
There’s an old saying that you can’t 
monitor what you don’t measure. 
The problem with social media is 
there is so much data around how 
do you know what’s working or most 
effective? Fortunately there are many 
free tools available to help make 
sense of the numbers.   

If the goal of your Twitter activity is to 
provide a useful, real-time information 
service for your destination you’re going 
to need to set some measurements and 
regularly check your progress. 

Suggested 
measurements to 
track and record 
include:
•   Content shares – how many 
times your Tweets are retweeted or 
“favourited“

•   Mentions – number of times your 
@username is mentioned in others’ 
Tweets

•   Number of Followers – how many 
people choose to Follow your account

•   Potential Reach – the total 
aggregate number of followers of the 
people who retweeted your Tweet with 
the potential to see it 

•   Daily/weekly Tweet achieving  
most reach

•   Number of new Twitter followers 
achieved per week

•   Number of incoming messages 
received

Other useful Analysis
•   Most active Followers – who 
interacts with you most often

•   Most influential Followers – which 
of your followers have the most 
followers and therefore offer you the 
biggest reach

•   Most used hashtags

Useful Free tools 
Twitonomy
Fully customisable, real-time 
updates help you monitor activity 
and conversations happening on 
Twitter based on keywords, users, or 
identified lists. The free analytics tool 
(there’s a paid version too but you 
won’t need it) breaks down any Twitter 
account into easy to understand 
statistics and graphs to help you 
make sense of how you’ve been using 
Twitter.  You can also check other 
Twitter accounts to monitor how your 
competitors are doing.

www.twitonomy.com
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Twitter quickly established itself 
as a quick and convenient way of 
conversing. At the time of writing 
Twitter’s +240 million active users 
every month are responsible for an 
average 500 million daily tweets .   

Twitter is instantaneous, which makes 
it ideal for people seeking information 
on the move. But it comes with its 
own language, etiquette and format 
which can be confusing and cause 
people to avoid joining in. On average 
40% of Twitter users just read tweets, 
rather than respond or engage. 

There’s a real fear of doing or saying 
the wrong thing and facing a backlash 
– we hear about them in the news 
every other week. But not engaging 
means missing out on the benefits of 
providing local destination knowledge 
to a wider group of people and for 
supporting local businesses to reach a 
bigger audience with their news, offers 
and special events. 

Beware the Pitfalls
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 Number one rule: avoid saying 
anything that you wouldn’t want the 
world to know.

 Being boring. If you’ve nothing 
interesting to Tweet then don’t. 

Forgetting the Twitter lingo: RT 
= retweet, and @name = how you 
respond or mention someone.

 Over Tweeting – This varies 
according to each account but on 
average avoid posting tweets more 
than ten times a day, or more than 
five times an hour. It will only annoy 
people if their feed is a long stream 
of Tweets from you and in most cases 
they will unfollow you. 

 Replying to every single tweet.

 Following too many people too 
quickly. Twitter places a hold when 
you start “Following” 2,000 other 
users until you acquire the same 
number of “Followers”. You may 
never reach this number in which 
case there’s no problem, but if you do 
then you will have to delete existing 
accounts you follow to enable others. 
Approach the process of “Following” 
accounts strategically.

 Forgetting to credit the original 
Twitter poster when you retweet 
something.

 Ignoring people who send you a 
direct message or a reply.

 Overusing the #hashtag on every 
topic. It will make you look like a 
spammer rather than a bone fide 
source of valuable destination 
information.

 Disruptive followers. Don’t be afraid 
to block a disruptive follower. Blocking 
someone from Twitter means you’re 
not only not following him/her, but 
that person can no longer follow you, 
reply to you, or see your profile on a 
Twitter search. You can block someone 
by visiting his/her profile page and 
clicking the dropdown and hitting 
“block”.

Checklist: 10 quick reminders 
of things to beware
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Tweet

Follow  

Unfollow   

Follower   

Block    

@User (mention)   

Direct Message (DM) 

The hash tag #  

Tiny URLs – e.g. 
bit.ly 

The retweet – RT 

The hat tip – HT  

Overheard – OH      

A post on Twitter comprising 140 characters maximum. Note: 
There is no way to edit a tweet. You can delete, but it will still 
be cached on Twitter in search.

To subscribe to someone’s Twitter stream 
(you get updates on your homepage).

To unsubscribe from someone’s Twitter stream

Someone who subscribes to receive your Twitter stream on 
their home page

Set it so someone cannot follow you or see your tweets 
when they’re logged in. Too many “blocks” and that person 
will get banned from Twitter.

When you mention someone in your tweet who has Twitter, be sure 
to use the @ sign in front of their name.  When someone does this 
to you, it will show up in a different place in Twitter so you’ll be sure 
to see it. This is the best way to get the attention of someone on 
Twitter. Note: Twitter is smart and will figure out that punctuation 
after the name is not part of the username.

This is a private message that will only go to the person you send it to. To send, 
type “DM @Username Then your message.” Be careful, if you fat finger this one, 
it will display publicly to the whole world

To add a tag to your tweet, use the hashtag key or ALT+£ sign on your keyboard 
and then the tag (i.e. #earthday). This way, people can search for the hash tag 
and find all things related to a conference, event, or other topic.

The 140 character limit means the inclusion of links to any website page URLs 
should be as short as possible. There is an in-built feature within Twitter or 
other free services like bit.ly  that allow you to create a short URL that will 
redirect to the full long one when visited. Both will show up in website Analytic 
reports to track how many people click your links.

If you like what someone says in a tweet, you can quote them 
by “retweeting.” Essentially, copy and paste what they say and 
add “RT @Username:” before it.

It’s ok to shorten a little if you’re retweeting and hitting 
140 characters, but if you’re going to completely paraphrase 
(or completely restate), use a hat tip (HT).

Use this to quote anonymously. I.e. OH: “Funny quote I just heard.”

Definitions of common terms used on Twitter
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